






Facebook 
The Leukemia & Lymphoma 
Society created a Totally 
Baldacious community on 
Facebook, encouraging 
comments and campaign 
awareness to spread across 
personal networks. With 
staff monitoring the page 
and posting regular updates, 
the page gathered nearly 
14,000 fans. 

Blog 
Throughout the promotion 
of Totally Baldacious, The 
Leukemia & Lymphoma 
Society blog featured 
stories of cancer survivors. 
This generated conversation 
in the community and also 
provided content for fans 
to share across networks. 
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Microsite 
A microsite served as 
the online hub for Totally 
Baldacious. It included 
general information about 
the campaign, as well as 
personal fundraising pages 
for participants, a general 
donation page, and a Be 
Baldacious widget.

Personal Fundraising 
Each participant could 
create a personalized online 
fundraising center where 
they could set a goal, send 
emails to request donations, 
track pledges, and post 
photos.

Campaign Implementation
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Widget 
A fun, interactive Be 
Baldacious widget on the 
microsite allowed users 
to upload a photo and go 
bald virtually. The widget 
was developed with a 
technology partner and 
was also available as a 
Facebook application.

Widget Email 
Once users created their 
Be Baldacious photo, 
they could send it as an 
email inviting friends to 
participate and donate, 
or download the image 
to use as a profile photo 
on Facebook and other 
social networks.


